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Core Skills and Competencies

Professional Experience

Digital Product and Strategy
•	 Lead product innovation and growth strategies with a data-driven and user centric approach and a focus on delivering 

value for customers and achieving optimal product market fit. Utilizing tools such as design sprints, user interviews, 
rapid prototyping/ideation, and data analytics.

Relationship Management
•	 Adept at building and maintaining strong, trusted relationships and clear communication with clients/stakeholders.
•	 Clearly communicating complex technical concepts to non-technical team members.
Team Building and Leadership
•	 Utilizing a servant leadership approach to create collaborative, high trust environments where team members can ask 

questions, contribute to the direction of a product or project, and have the tools or information they need to be suc-
cessful in their role.

•	 Successfully leading teams through unknown circumstances to create innovative digital products in high profile, high 
risk situations within aggressive timeline constraints.

November 2020- November 2023BlueLabel
Director of Product Management
•	 Led globally dispersed engineering, design, and marketing teams to create React Native mobile applications from 

ideation to go-to-market in the e-commerce, quick service restaurant, telemedicine, news media, AI, and social media 
verticals.

•	 Played a key role in mitigating delivery impediments such as backend dependencies, 3rd party milestones, and other 
business initiatives.

•	 Created professional development plans, conducted annual reviews, and provided mentorship and guidance to team 
of 6 direct reports.

July 2019-February 2020

•	 Managed a team of 5 product managers and a project portfolio of six different platforms across web, mobile, and 
administrative tools.

•	 Championed the creation of Sony Music’s first externally focused ML/AI driven mobile application, from inception to 
delivery, including management of stakeholder engagement with worldwide subsidiaries and record labels. This con-
cluded with the launch of an MVP version for artists within six months.

•	 Developed and implemented strategic roadmap for data scientist team, enhancing focus on generating AI/ML insights 
to streamline data-lake accessibility and support business decision-making for record label executives.

•	 Prepared, maintained, and monitored respective product budgets for maintenance, enhancements and growth initia-
tives

Sony Music Entertainment
Lead Product Manager (Interim Director of Product)

Forbes Media
Senior Product Manager
•	 End-to-end product owner leading the development, roadmap, and user experience (UX) of a custom content man-

agement system (CMS) for a new type of interactive article content that lead to a 30% increase in branded content 
revenue in the first 12 months. 

•	 Managed large scale, cross-platform projects with multiple internal stakeholders involving front end, back end, AI/ML 
internal tools and API development from inception to launch.

•	 Spearheaded innovation initiatives for the front end templates of the Forbes website including article, gallery, homep-
age, lists (i.e. 30 Under 30) and microsites.

•	 Utilized A/B tests to gather and analyze data from Google Analytics, Domo, and ad serving platforms to determine 
which UX changes would lead to increasing content consumption.

February 2016-July 2019

Education
•	 Global Executive MBA - Monash University, Melbourne VIC. Concentration: Entrepreneurship. Completed Dec 2024
•	 Bachelor of Science in Business Management - Binghamton University (SUNY), Binghamton NY.  

Concentration: Management Information Systems, Marketing


